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Paper - 7 : Advertising
(Elective Group A)
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ENGLISH VERSION

Instructions : (1) Marks of all the questions are the same.
(2) Answer any five questions.

1  What is visualization in advertisement? How many 14
figures can be placed in an advertisement? Clarify.

2  What are the features that have made progress of radio 14
advertising? Narrate the limits of radio advertising.

3 Prepare an advertisement for the print media for new 14
upcoming magazine named 'DUNIYA'".

4  Prepare an advertisement for the print media of 14
'Ghanghor' brand hair-oil.

5  Clarify the issue of balance in the layout of the 14
advertisement, discuss the types of layout with the specimen.

6  What is the importance of copywriting? Explain the types 14
of copywriting in an advertisement.

7  What are the tips used to differentiate one advertisement 14
from other advertisements? Describe.

8 Analyze Ogilvy's suggestions to make advertising more 14
effective and write a detail note about the viewers ability
to remember the advertisement.

9  Write short-notes : 14
(1) Media consumption system and its importance.
(2) Spot advertisement and multiple advertisement.

10 Write short-notes : 14
(1) Television advertisement.
(2) Transmigration Model of advertisement.
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